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Public service - public mission

Role is to decode, debunk, investigate, analyse, discuss news

Label of trust

Development of fact checking



...the fact checking section of the rtbf
When?

* END 2019

e Just “in time” before Covid Crisis

* Proper platform using FC tools to check claims

» Referenced tab with constant input
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Why?
 Crucial to avoid disinformation

e Support tool to help Internet users decode information

* Encourage fact-checking based on French-speaking net resources
How?

* Platform developed in partnership with Walloon companies

* Training of journalist FC experts
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Quels sont les grands principes de
la déontologie journalistique ?

Main principles to ensure veracity =D e aD

¢ Respect the truth s 9 D @ in @
* Inform independently
* Act with loyalty | S

e BT La Chamie di Aunich ot um dhocusmnend do ndfdrenos curogadoen, clle disingise W0

* Respect the rights and privacy of people e
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Ethics - Duties

* Munich Charter 1972 : European reference document
¢ COU nC|I fOF Journa|IStIC EthICS . CDJ in French and German-speaking Belgium

 RTBF Company's internal rules of ethics H

Pespecter la v, base du jousmaksrm
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Fact check label

e Stands for a known and serious “fact-check label”

* Proofs research, investigation work to report objective elements
 Mentions sources on the topics

* Indicates that "fact checking" techniques have been used

* Conclusions are often nuanced
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Networks, Partners, Collaborations

MFP (Médias Francophones Publics)

EBU

* Social Newswire
* European perspectives

|[FCN (International Fact Checking Network)

EDMO BELUX Desinfocheck

e Collaboration with AFP and RTL LUX on articles
* VUB (Free University of Brussels) on media literacy



DISINFCCHECK

oy EDMO BELUX

Disinfocheck is a website
by EDMO BELUX, a
research hub that
monitors disinformation in
Belgium and Luxembourg
by bringing together
international experts from
the fields of academia,
civil society, media and
journalism, fact-checking,
and media literacy.

Here you will find the
hub’s latest fact checks,
investigative reports,
academic research, media
literacy materials, as well
as announcements of
upcoming events.
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European project - Pitch

Find good way to attract in EU issues

Disentangle the “true or false” about various received ideas
Combine experienced journalistic experts with YouTube storytelling
Relaxed

Fresh dynamic graphic and editing style

Pop Art colours

Filmed in a little studio
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Some Figures

* 4 EU journalist experts

3 different journalist backgrounds

e 12 youtube videos

10 minutes stories

* 6 platforms — with Youtube reference

RTBF Youtube - RTBF.BE - Facebook - Twitter - Instagram - Auvio



https://www.youtube.com/watch?v=h0XP4oU2yn4&list=PLThnUt_5q6GOoBO8VfUb8H6PdZzjP7b1W&index=2
https://www.rtbf.be/archive/vrai-ou-faux-l-europe-en-question
https://www.facebook.com/watch/143068588877/510055050036729/
https://www.rtbf.be/auvio/emissions/detail_vrai-ou-faux?id=19922

Two seats for the European Parliament. It's a waste.
— - ’ ’
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Long term subjects

EUROPE : budgets, wages, lobbies, migrants, democracy, culture,
army, utility, influence and Christian origins

inspired by

* Statements

* Preconceived ideas
 Consequences of an European law
* |dea for a future regulation
 |Implementation of a project

e Answers to citizens concerns
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* Challenge for journalists to communicate in “YouTube mode”
* New storytelling - with voluntarily educational tone

* Totally new staff based on digital evolution

-

“Hybrid” production mode
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* Creation of workflow
* Opportunity for training
 Teambuilding

e Creation of dynamics between « young and old »




Little Studio

inspired by European symbols
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Editorial approach

* Free to chose issue to identify with

* Scenarize story and make it dynamic
* One MEP for one video

Positive Points

* Interest to younger audience (18—44) on EU themes
e Editing quality

e Skins in the YouTube spirit

* International dissemination due to educational aspect of “long term issues”
* Interest for 2024

* Team spirit - « VouF » Community
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\s\E‘N“ European project

"EURODYSSEE” - First voters

Reach to all RTBF public groups - several productions - serval media - several platforms

 Articles on RTBF website f rebr
Podcasts on auvio

e Chronicles on Radio Vivacité and Tarmac
* Prime time TV Show on La Une

Reels on TikTok and Tarmac

f "N {
... To be continued ... VIVACITE




Christine Schwarz

cbs@rtbf.be

+32 498 27 89 13
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